The Social Networking and Communities minitrack has been ongoing since 2003 under various titles, and this year, we join the newly formed Digital and Social Media Track. Papers address the interrelationship between social media and communities in all aspects of our online and offline lives. We called for research, theory, practice, or policy papers that address the way social media support communities for business, political, social, learning and gaming initiatives and outcomes. The minitrack comprises 12 papers selected from 29 submissions, covering topics from online commerce to unfriending on Facebook; behavioral differences by intention, reward, culture, and age; intentions and incentives toward participation; and breaches of norms of privacy and honesty.
Three papers address commercial environments with attention to trust and information sharing in support of community: 
